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Global Soccerstore on juhtiv Eesti jalgpall
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D00d, mis kasvas valja jalgpalliklubi FC E
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0 keskmes on jalgpalli votmeelement —

I |00V mangija — mis sobitub hasti ka logotuupl.
rvipaletl uuendamisega varskendati varasemat sinist
varvitooni ja kaotati eelnev punane. Li
<asutusele brandi pohikirjatudp Red
tulemusena annavad visuaalse Identiteedi elemendid
tervikuna edasi kaasaegsemat tunnetust.
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Global Soccerstore

IS Estonia’s leading football-specific

online store, which grew out from a small online store
of Football Club Elva. I[ts mission is to globally change

the lives of the youth to be better, more emotional and
Interesting through I1ts services and products.

The redesigned logo highlights the key figure of football

— a player kicking a

pall — while also nicely fitting It In

the logotype itself. The colour palette features a more
vivid blue colour and strips the previous red colour

Also, a new primary

orand typeface was introduced:

Red Hat. Overall, the refreshed visual identity elements
give the brand a more up-to-date look and feel.




