CASE STUDY

Quiet,
private &
sustainable
office pOdS | isten.

This is Sile

A private, pleasant spact

Click to open PDF

Explore our products =2

silen



Intro

4 years after launching their previous site, the

landscape for Silen had changed radically. They didn't

Configurator

have just one product line anymore, but five —and

All this meant it was time to revise what they were

their international presence had grown exponentially. - 3 i . |
|
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communicating and to whom. i E Silen reeace i

We set out to reimagine Silen's visual communication
and story. A story about creating peace-of-mind
environments in a noise-filled world. A story about
how Sllen is tackling workspace challenges with
sustainable and adaptable spatial solutions that bring

people together.

Goals & challenges

Silen wanted to make a big jump in growth which

SILEN SPALCE

Personal escape pod

When you need focus an a call, office noise doesn't help. And your call can distract

international brand. With global reach comes global TielEna e e b s ot Hou R RN e R

meant the brand and website had to reflect that and

would be able to go toe to toe with any other big

et a quote

competitition and one important aspect was for Silen
to be able to have a unique spot in the landscape. To
stand out amongst the others with a unique story and

a unique visual approach.
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Research &
interviews

Before we could start defining a new approach we
had to better understand how the brand (and its
applications) was being perceived up to that point
and what the painpoints were for business partners,

like resellers, and customers.

We conducted users interviews with Silen's own
employees, their partners and customers and did our
own market and competitor research. By doing this
we gained a much better understanding of the

current "silent pod" landscape.
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and qua
Also imp)|
Mostly is dealing with tenders
The client is bit more aware now of the pds situation
Client wants to test the pods, but mainly it means that they will buy it and test it in
real action in their office
- She is starting her work process to create smth for her client straight away with a

Ideation from the summary

know that silen has BIM models (actually dwg). So she uses for example framery
or smth else and sticks with it, because lazy. Also has some effect when deciding - Seems the premium quality what silen says is not so clearly understood
the product. (Framery first in market). Silen fast growth and speedy product development needs
Was happy about Silen information day for architects to be more clearly communicated, that it has resulted in a better product
To use Pods in existing office setup is cheaper then to rebuild. Bit different
Pods approach when you are building a new office from scratch.

Framery was first and for her kind a first choice, still thinks that they are the first Modularity comes .in when PGGF-'"(? are bU“dif}Q new bigger speces
choice in general. But now she is a bit more aware of silen quality but also important 3D models and pieces for architects. Basically | could not find BIM models but only
that its estonian product. DWG format. This is not proper 3D. They start modeling already in the beginning of
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Expansive
rebranding

The first focus for the rebranding was in the new
brand story. We create a story that consists of 3
messages — each message speaks to a specific
target user and is about how Silen's solutions make
sense to them. For the end user Silen addresses the
painpoint of noise and distractions while working. For
the decision makers it's important to know that Silen's
solutions are sustainable, dynamic and long lasting.
And finally we look at how Silen designs for improved

wellbeing in workspaces.

The second focus for the rebranding was to create
new brand guidelines which define the entire Silen
product and service family, set the communication
rules more concretely and give more guidance as

how to work with Silen's brand for partners.
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A website with an
"aha!" moment

The entire website was rebuilt from scratch with a
new media-rich and dynamic design. Showcasing the
products with creative visuals, videos and photos
was paramount in getting visitors excited about

Silen's line-up.

But we didn't want to make a website like any other.
Just how Silen wants to have a unique visual
approach, we also wanted to inject the website with

a unique touch. A little something that makes the user
go "aha!" when scrolling through the content. The
horizontal scrolling experience emphasizes the
dynamic feature of Silen's products and creates a

more memorable moment for the visitor.
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Products + Silen Rent
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This is
connecting

Office room dividers have come a long
way. When privacy isn't primary, Silen
Bridges step up as room uniters. Create
airy focus and collaboration zones
anywhere. Plug and play.

Dﬂ] 3 models
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When full pod privacy isn't required,

Silen Bridges create a natural hub
for quick breaks, chats, and huddles.
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Instant huddle hub on demand. A
and standing heights.

Explore Silen Bridge

Configurator =2

TOP STORY A

Gallery: Silen Chicago
Showroom Ribbon
Cutting

20.11.2023




A place for each
product

As the previous website was built to accommodate
one product line and since then the product portfolio
had grown, it was imperative that each product family

and each individual product would get its own place.

The unique colour scheme in combination with the
custom-made creative visuals always make it clear to
the visitor where they are and which product they are

looking at.

Specific documents and downloads are easily
available per product for architects, engineers and

anyone who's looking to get more details.
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maatings gats hardar, This pod has universal
access fliters out extemal nolae, and lata you think
arch bosus Logpettie,

Get a quote ':d 1=-8 people

pres
-f” “‘“-.II
i 3
7 i
A
ool 4
!
Ty | o
ik ST
"“—-.H‘:_ :

Cuick overview

Extarior Faatures
A0 x 229 x 13 om LEX lighting
AR PO A30N NO-240 Y = 5V USE

intesiar
220« 205 w1 em
il dain

Waight
&T0 I--E| 1ATT I

Documents

Product card
Tezhnical specification
Brochura

Warranty conditions
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Enwvircnmental palicy

3D models

Butacad 3D
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Photos

Detail photos in studio
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Product 30 in office environmant

Headspace in
the workplace

Accessible & adjustable

Improved comfort and wheelchair access with an
extra-low threshold and a wide automatic doc.
Foldable seats and tables maka movement gasiar
for uzars of wheslchaire and other maobility alda.
Explene all furnisking aptions in (b conliguratos

Ultimate two-way privacy

Comfortable

Spacious & modular

Endless customization

Sustainable

Interested? Get a quote!

Fill out our airple form, and we'll provice you with a tailorad
estimata in oo time. Mo hassle no obligation.
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Dpen affices can et noisy, Privacy suthars too
People deserve quiet, privete eEpaces with rocm o
laacaig and think. Cur micckular ollice pods and @eam
dividars are built on 25 years of acoustics research
and eustanable, human-centric deeign.

Focus & privacy

Focus ls & fraglle thing. Silen office pods
ara modem, quiat, and comfy spaces that
let individusle snd entire teams do their
Besl work Coure mental owverlaad witks

headspece on both sidas of the pod wall

Sustainably versatile

Modular, ecaleable design. Swappable
skins, trims Hinishas, and h_|rni5hing:_-;
Deeigned to laat 20+ years, our poda wil
esiniily kese Opy weilnocthanging tirmess, fram

office redesigns to company relocations.

Made for wellbeing

After working from hame daing Cowid
peopla see offices in a ditferant light
Enjowment and wellbeing spark good
Ehiregs. |1 ponys 1o care aboul ha presaple

and how they feal. We design for both




Visualising peace-
of-mind

Each product line-up got its own creative visual
theme which drew inspiration from nature and the
outdoors. The concept is that Silen creates an oasis
of peace in an otherwise noise-filled world. Imagine
stepping into a Silen pod and you leave the
distractions and noise behind you. You enter a world
where there's peace and quiet and where focus

comes naturally.







