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C a s e  s t u d y

Quiet, 
private & 
sustainable 
office pods



Intro
4 years after launching their previous site, the 

landscape for Silen had changed radically. They didn't 

have just one product line anymore, but five – and 

their international presence had grown exponentially. 

All this meant it was time to revise what they were 

communicating and to whom.


We set out to reimagine Silen's visual communication 

and story. A story about creating peace-of-mind 

environments in a noise-filled world. A story about 

how SIlen is tackling workspace challenges with 

sustainable and adaptable spatial solutions that bring 

people together.

Goals & challenges

Silen wanted to make a big jump in growth which 

meant the brand and website had to reflect that and 

would be able to go toe to toe with any other big 

international brand. With global reach comes global 

competitition and one important aspect was for Silen 

to be able to have a unique spot in the landscape. To 

stand out amongst the others with a unique story and 

a unique visual approach.



Research & 
interviews
Before we could start defining a new approach we 

had to better understand how the brand (and its 

applications) was being perceived up to that point 

and what the painpoints were for business partners, 

like resellers, and customers.


We conducted users interviews with Silen's own 

employees, their partners and customers and did our 

own market and competitor research. By doing this 

we gained a much better understanding of the 

current "silent pod" landscape.



Expansive 
rebranding
The first focus for the rebranding was in the new 

brand story. We create a story that consists of 3 

messages – each message speaks to a specific 

target user and is about how Silen's solutions make 

sense to them. For the end user Silen addresses the 

painpoint of noise and distractions while working. For 

the decision makers it's important to know that Silen's 

solutions are sustainable, dynamic and long lasting. 

And finally we look at how Silen designs for improved 

wellbeing in workspaces.


The second focus for the rebranding was to create 

new brand guidelines which define the entire Silen 

product and service family, set the communication 

rules more concretely and give more guidance as 

how to work with Silen's brand for partners.



A website with an 
"aha!" moment
The entire website was rebuilt from scratch with a 

new media-rich and dynamic design. Showcasing the 

products with creative visuals, videos and photos 

was paramount in getting visitors excited about 

Silen's line-up.


But we didn't want to make a website like any other. 

Just how Silen wants to have a unique visual 

approach, we also wanted to inject the website with 

a unique touch. A little something that makes the user 

go "aha!" when scrolling through the content. The 

horizontal scrolling experience emphasizes the 

dynamic feature of Silen's products and creates a 

more memorable moment for the visitor.



A place for each 
product
As the previous website was built to accommodate 

one product line and since then the product portfolio 

had grown, it was imperative that each product family 

and each individual product would get its own place.


The unique colour scheme in combination with the 

custom-made creative visuals always make it clear to 

the visitor where they are and which product they are 

looking at.


Specific documents and downloads are easily 

available per product for architects, engineers and 

anyone who’s looking to get more details.



Visualising peace-
of-mind
Each product line-up got its own creative visual 

theme which drew inspiration from nature and the 

outdoors. The concept is that Silen creates an oasis 

of peace in an otherwise noise-filled world. Imagine 

stepping into a Silen pod and you leave the 

distractions and noise behind you. You enter a world 

where there's peace and quiet and where focus 

comes naturally.



Visualising peace-
of-mind
Each product range gets its own “oasis theme” – a 

connection to the natural world to which a Silen 

product facilitates the entrance to. 

� Silen Space: The northern light�

� Silen Space Hybrid: A bog made accessibl�

� Silen Chatbox: An evergreen fores�

� Silen Bridges: Natural arche�

� Silen Outdoor: Gently rolling hills


