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To reach our 
audiences, we 
should understand 
their needs.
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Head of IT CEO

I don't trust people, I trust 
technologies. Much more reliable.

I only trust myself.

Head of IT CEO



They need to 
control every detail



They trust only small 
circle of people



They rely on technology 
more than people
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We can use their control and 
trust obsession to our advantage. 

Our technology provides 
reliability that stretches beyond 

human capabilities.
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Beyond human limits

Our drones see and 
notice what the human 
eye misses.

Brand Mission:

Our technology is built 
to outsmart human 
mistakes.

Analysis beyond the 
limits of an average 
employee.
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We even reach beyond creating just drones
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beyond drone
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beyonddrone
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Beyron

Brand name

TM



(Design)



The competition



Generic futurism



When 
competition 
zigs we zag
by creating a 
perception of 
legacy



Taking visual 
associations 
from history and 
reimagining them 
within modern 
framework



Bastion shapes
- Security has been priority 

form people for most of our 
existence and one of the most 
quintessential symbols of this 
need was and is bastion walls.



Coat of arms
- Most instances you can see 

these symbols are in things 
that have long legacy. Thus 
creating association with 
maturity and prestige.



Coat of arms 
of Latvia






















